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National Campaign to End Lead Poisoning

•  National Lead Summit of Key Stakeholders                           

(December 2016 in Washington, DC)

•  Call to Action

•  Strategic Plan to End Childhood Lead 

Poisoning – A Five Year Blueprint For Action



National Lead Prevention Policy Plans

•   GHHI’s Strategic Plan to End Childhood Lead Poisoning

• Pew Charitable Trusts – 10 Policies to Prevent 
and Respond to Childhood Lead Exposure   

• Earthjustice Plan of Action to Prevent Childhood Lead 
Exposure

New Jersey Lead Poisoning Prevention Action Plan                                                                             

https://www.greenandhealthyhomes.org/publication/new-jersey-lead-poisoning-prevention-action-plan/


National Campaign to End Lead Poisoning

Recent Policy Achievements:

 Increasing the budgets for HUD’s Office of Lead Hazard Control and Healthy 
Homes (FY2019) from $120 million to $304 million, including: 
 $139 million for Lead Hazard Control
 $95 million for high need communities (which includes a set aside $64 

million for 7 high needs jurisdictions to be awarded over three years)
 $45 million to address hazards in public housing

 $25 million specifically related to lead hazards

Amending the Lead Safe Housing Rule to conform to the CDC reference level 
and to require preventive lead risk assessments 

Allowing for Medicaid funding to include lead hazard control interventions 
as a covered service under Medicaid/CHIP in the homes of EBL children 



National Campaign to End Lead Poisoning

2019 Selected Lead Campaign Activities
• Lead Catalytic Awards: Inaugural Round: 10 grantees received a total of 

$255,000. Round Two: 5 grantees received a total of $130,000
• Public Health Institute of Western Massachusetts, Springfield, MA
• PEACH, Durham, NC
• Home Headquarters, Syracuse, NY
• GEEARS, Atlanta, GA
• Memphis Urban League, Memphis, LA

• Lead Summit 2.0
• $500 million Lead Elimination Action Fund
• Continued Federal, State and Local Policy Advocacy
• Lead Toolkit Release



Lead Funding Toolkit: Origin and Goal

GoalProcessOrigin

National Campaign to 
End Lead Poisoning 
partners cited lack of 
access to funding as a 
barrier.

Develop and disseminate a 
practitioner’s guide to 
identify and access the full 
array of funding sources for 
residential lead remediation.



Lead Funding Toolkit Development Process and 
Results

•Identified Over 40 
funding sources 
supporting lead hazard 
reduction directly

Public Data Sources

•Potential users, unmet 
needs, additional data 
sources

Key Stakeholder 
Insights

•Real world examples, 
strategic implementation 
guidance, and categorize 
by source and needs 

Develop Roadmap 



Lead Funding Toolkit Demonstration

Toolkit Elements We Will Examine Today:

• Asset/Gap Analysis Tool and Strategic Implementation Framework
• Traditional (Federal) Funding Tool 
• Innovative Healthcare Funding Tool
• LSL Replacement Funding Tool 
• Policy Support Funding Tool 
• Cutting-edge Funding Tool



Lead Funding Toolkit

https://www.greenandhealthyhomes.org/ghhi-toolkits/










Health Care Funding Partners
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